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General Statement 

Sustainability is a key part of how we do business. As a participant in the United Nations 

Global Compact and guided by our Business Code of Ethics, we work with suppliers who 
share our commitment to ethical practices, responsibility, and improvement. 

This Supplier Code of Conduct reflects the standards we strive to uphold and the 
expectations we have of our partners. We believe that by working together, we can create 
a positive environmental and social impact. Caring Fieldmarketing compels its suppliers 

to meet the standards set within this document as a minimum and further encourages 
them to actively strive towards continuous improvement with sustainability and its related 
processes. 

 

Compliance 

1. The supplier should ensure compliance with or exceed all sections and their 

subsequent obligations set out in this Supplier Code of Conduct. 
2. The supplier should engage in open communication regarding the contents of this 

document and any other CSR related issues that may not be covered in the following 
sections. 

3. The supplier is expected to present proof of their compliance with the following 

obligations whenever such a request is made by Caring Fieldmarketing. 
4. Suppliers sharing an internal CSR code of conduct meeting or exceeding the 

requirements laid out in our code of conduct may do so. If the ambition of such 
document is deemed in line with Caring Fieldmarketing’s standards, the signature 
and compliance with our code of conduct will not be necessary. 

5. In the event the supplier chooses to act against or otherwise breach one or more of 

the standards set forth in this document, Caring Fieldmarketing reserves the right 
to either partially or entirely terminate the cooperation, supplier agreement or 
contract without incurring any liability as a consequence of this termination. 

 

Respect of laws 

1. The supplier should at all times comply with any and all local, regional, national and 

international laws that apply to their operations or are otherwise applicable in the 
countries they conduct business in. 

2. The supplier should adhere to key regulations and legislation wherever applicable 
and is encouraged to align their operations and sustainability efforts with 
internationally recognised standards provided by the EU and other such 

organisations. 
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Environmental Responsibility 

 
Energy Consumption, GHGs and Renewable Energies 

1. Being a forward-looking business, we encourage our suppliers to monitor 
their energy consumption and GHG emissions, with the goal of limiting and 
reducing impact year by year where feasible. Measuring and tracking energy 
consumption and emissions acts as a crucial foundation and leads to informed 
and measurable environmental management strategies. 
2. At Caring Fieldmarking, we also encourage our suppliers to source 

renewable energy to use in their operational needs where feasible. 

Water Management 
1. We incite our suppliers to engage in sustainable and conscious water 
practices throughout all their operating facilities. 
2. The supplier should ensure adequate water management, and that all 

wastewater is properly treated before being released back into the 
environment. 
3. The supplier shall make an effort toward conserving water and 
implementing measures that reduce their water consumption wherever 
possible. 

 

Waste Management 
1. Our suppliers should also engage in sufficient action to reduce the use of 
non-renewable materials, and to lessen waste generation as much as possible. 
The use of recycled materials in operation and production processes is 
encouraged in order to reduce our collective impact on the environment. 
2. The supplier should also ensure to minimise their impact on the local 

environment through minimising and taking action toward mitigating their local 
pollution with regards to air emissions, odour, noise, and visual pollution. 

 

Social Responsibility 

 
Human Rights 

1. As a people-centred business, the rights and dignity of our employees, 
customers, and suppliers must be upheld and respected to the highest 
standard. We expect our suppliers to act according to International Labour 
Organisation laws and the Universal Declaration of Human Rights. 
2. As part of upholding these requirements, we encourage suppliers to have 
mechanisms in place for the reporting or discussion of any human rights 

concerns or breaches. 

 

Occupational Health & Safety 
1. The supplier should, across all facilities, provide a safe and healthy working 
environment that minimizes health and safety risks as much as possible. This 
includes the health & safety in their manufacturing, transport and office 
facilities. 

2. The supplier should assess and evaluate the health and safety of their 
facilities through risk assessments and/or internal audits, if relevant. These 
checks must be conducted on a regular basis to ensure their accuracy and the 
health and safety of employees. 
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Working Conditions and Human Rights 

1. The supplier should ensure employee working hours do not exceed the legal 
maximum in the country of business, and employees are granted a minimum 
one day off every seven-day period. 

2. The supplier shall respect the right of employees to unionise and join trade 
unions if applicable. The supplier should not discourage or otherwise interfere 
with employees’ choice to engage in such unions. This lends itself to workers’ 
freedom of association as well as the right to collective bargaining. 

3. The supplier should ensure that, at minimum, they are compliant with local 
laws and regulations concerning minimum wage. 
4. The supplier is not permitted, under any circumstances, to use forced labour 
in their operations. Forced labour, as defined by the International Labour 
Organisation (ILO), includes but is not limited to forced, indentured and bonded 
labour, involuntary prison labour, modern slavery and the trafficking of people. 

It is the supplier’s responsibility to ensure that no such labour occurs in their 
supply chain or that agents with whom they conduct business, make use of 

such labour. 
5. The supplier shall at all times and at all of their locations respect the rights 
of children to a childhood free of labour, thereby ensuring that no child labour 
of any sort is used throughout their operations. Child labour is defined as the 
employment of young people under the age of completion of compulsory 

schooling or younger than 15 years. 

 

Diversity, Discrimination and Harassment 
1. The supplier shall provide equal opportunities to all employees. This means 
that under no circumstances are they allowed to discriminate based on race, 

age, sex, gender, sexual orientation, religious beliefs or political views. 
2. The supplier will not tolerate any form of abuse or harassment. This pertains 

to psychological, 

physical, sexual or verbal abuse and covers any form of intimidation, threat or 
harassment. 

Business Ethics 

 

Bribery, Fraud and Corruption 
1. We have a zero corruption, bribery and fraud tolerance. In practice this 
means that no agent in collaboration or cooperation with Caring Fieldmarketing 

may engage in any form of corruption, bribery or fraud. 
2. The supplier shall not offer or accept any form of gift or payment in exchange 

for improved 
opportunity or benefit, in particular with regards to supplier contracts. 

 

Fair Competition 
1. We urges our suppliers to apply and adhere to fair business practices. 

Suppliers should comply with all applicable national competition and conflict 

regulations in order to not use any dominant or favourable position to gain any 
unfair advantage over business competitors or through business relationships. 
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Data Confidentiality 
1. Caring Fieldmarketing suppliers are compelled to take adequate 

measures to ensure 

confidentiality of any shared or stored non-public information. 
2. Information and data that relates to Caring Fieldmarketing in any way or 
form should not be shared without permission. 
3. We also expect the proper access, usage, handling, storage and transfer of 

any personal information to be carried out with the utmost care and to be in 
compliance of the applicable national privacy laws. 

 

Information Security 
1. The supplier ensures adequate information security across their entire 

organisation, referring 
to both digital and physical information. 

 
 

Contractual Arrangements 

Upon signing this document, the supplier agrees to adhere to all the above obligations. 
Additionally, the supplier is aware that the obligations listed herein are additional to any 
obligations and requirements set forth in the supplier contract between Caring 

Fieldmarketing and the supplier. Additionally, the obligations listed above are applicable 
henceforth, regardless of the date of signation or expiry of the contract and solely are no 
longer applicable upon termination of the business relationship between Caring 
Fieldmarketing and the supplier. 

 

 

Company name (The Supplier): 

Name:  

Job Title: 

Signature: Date: 

I hereby have read and understand the obligations and requirements set forth in 

this supplier code of conduct. I am familiar with the contents of the entire 
document and understand that breach of any of these may lead to sanctions 

including the termination of the supplier agreement entirely. 
I confirm that I am authorised to sign on behalf of the supplier. 
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